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David Leuthart - Timberco

Gaylene Findlay – BDO Taranaki

Shane Devlin – Graphix Explosion

Welcome to the Autumn 2017 edition of our quarterly 
Business Review magazine. 

2017 has started with the world’s business focus not on 
the economic factors, stock markets or commodity prices 
that affect the economy, but on the Leaders, and how their 
individual style and focus will affect the factors that affect 
the world economy. These leaders of the G7 nations, Donald 
Trump, Theresa May, Angela Merkel, Shinzo Abe, Justin 
Trudeau, Paolo Gentiloni and whoever wins the French Election 
in May (Marine Le Penn would add a certain “je ne sais quoi” 
to the mix), meet later this year and it is unlikely the expansion 
of the global free trade market will be on the agenda! Quite the 
opposite I suspect. They are all individual leaders whose styles
reflect the will of the voters, and they have a clear economic
mandate as “elected servants”. But they are individual leaders l
with very clear views on what is best for their countries and 
what makes their economies strong. They don’t shy away from 
voicing them. I suspect that when they meet there will be a lot
more global economic interest in what is decided, and as a
result what trade relations with Russia and China will look like. 

We have an election this year and therefore will have a new 
public elected leader as a result, whose style and personality
will reflect the NZ electorate. 

As we all know, International Trade is crucial for the New Zealand 
economy and for Taranaki. One thing we will be looking for as 
we run up to the election will be a leader and government who
will promote NZ trade and business interests to not only those 
who make up G7 but the rest of the American continent, China 
the Indian sub continent, and the Middle East. The Taranaki 
Chamber processes Certificates of Origin for goods produced 
here and exported to all those countries from our province. r
Our regional economy, let alone the national economy, does 
not need protectionism in international trade, as customers in 
those countries want to buy our quality products, services, and 
tourism at an affordable price.

From a business and economic viewpoint for our region, the 
news that Ultra Fast Fibre is to be further rolled out across our 
province is great news for businesses. Tourism is increasing, 
and as 2016 closed out it’s been reported that an extra 3,000
+ people have joined our regions’ workforce when compared
to 2015. Let’s hope that job growth continues as we look
forward to 2017. Early business confidence indicators suggest 
that the Taranaki Region will grow and prosper in 2017; no 
doubt this is as a result of the drive and style of our individual 
business leaders of local businesses, local government and 
local support services. 

Your local Chamber of Commerce and the NZCCI will continue
to advocate to government at all levels around the ease of 
doing business locally, nationally and internationally.

Here’s to great Business Leaders 2017!
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In an increasingly crowded field, one Taranaki company 
offers a professional, comprehensive service for Taranaki
businesses.

Working For Health was established in 2013 by New 
Plymouth Registered Nurse Jessica Clout, who had worked in 
Occupational Health and Safety for 10 years.  She saw the 
need to provide that one-stop shop in health and safety and
Jessica’s now built up a team of 20 who have unparalleled 
qualifications and experience. 

Working For Health’s client list reads like a who’s who of Taranaki
business and includes Methanex, Powerco, Fonterra, Ballance,
Port Taranaki, Bell Building, and Shell Todd Oil Services, to name 
just a few. Working For Health is utterly professional and, best
of all, delivers results that businesses need and want, says
business development manager Alison Pitman.

“We’re a one-stop shop, and what we do, we do very well. Health
in the past hasn’t received the same attention as safety in the
workplace, but with the new legislation it’s now an equal partner.

“Damage to your health can be long term, and there may not
be any evidence that there is a problem for some time.’’

She points to the deadly problems caused by asbestos 
exposure. For years no one suspected anything was wrong.

 “Now we are starting to see things that are carcinogens, things 
that we’ve never thought about, like fumes that are actually 
damaging our health.

“Our business is very much about partnering with businesses. 
We want them to increase their understanding about health 
and safety and then work together to achieve their goals.

“Let me make it clear, we don’t go in and tell people how to run 
their business or how to manage the safety of their staff. It’s 
very much about partnering with them so businesses get the 
outcomes they want.’’

Alison is adamant the health and safety legislation was 
necessary.

“A lot of activity out there in the market place is driven by fear 
and that never gets the right outcomes.

“It’s far more about understanding what the aim of the 
legislation is and understanding what the business needs to 
do to meet those.

“Our aim is the same as the employers - to have healthy and 
well staff.’’

Their services are tailor-made to fit any client, irrespective of 
size.

“It can be a one-person operation, right through to large
corporates operating from different sites.,’’ says Alison.

Working For Health programmes are many and varied and 
include:

• Work-Related Health

• Health and Safety Programmes

• Noise Assessments 

• Respirator Fit Testing

• Shutdown and Turnaround Support

• Air Quality Monitoring

• Methamphetamine & mould property testing.

The key to the comprehensive nature of the services offered is 
the skill base of the Working For Health staff.

“We do have a range of qualifications and experience.
Sometimes it’s the really simple stuff that gets forgotten,
at other times, it’s really complicated issues that need
identifying,’’ Alison points out.

“We can do basic health checks to ensure staff members can
see, or hear properly, or that their blood pressure’s OK, through
to assessing the risks a business may pose to their workers.

“It may require identifying alternative products that could be 
used, for example, but we work with the business to lessen the
risks to the health of their staff.’’

Whatever the issue, if it’s health or safety related, you can be
sure your staff’s wellbeing is in good hands when you work with
Working For Health. Denis is the man for the job

Health & Safety Adviser Denis Putt has been working as
a Health and Safety Advisor for 26 years in a wide range of
industries, including electricity generation, aluminium extrusion, 
gas transmission, wood manufacturing, agrichemicals
manufacturing and the oil and gas industry.

So he knows what he’s doing and he skilfully uses a Portacount
machine to measure the respiratory fitness of staff. The
$24,000 machine is a sophisticated example of the new
technology Working For Health has invested in for the benefit
of their clients and their workforce’s wellbeing.

“I do one-on-one testing for respiratory and cardiovascular 
health and training on how to wear, fit and clean a respirator,’’
says Denis.

“Correct storage of the right gear is important and something
as simple as ensuring a staff member is wearing the right size
respirator can be vital.’’ 

Obviously there’s much more to it, but Denis is just one
example of the qualified, experienced staff that Working For
Health employs.

WORKING FOR YOUR HEALTH
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THE WAIT IS OVER

Life isn’t reserved for the weekend;  it’s a constant unstoppable journey.  

The New Ford Escape empowers you to take on an adventure any day of the week. 

Take the coastal route to work, or skip the road entirely. Plan your great Escape. 

TEST DRIVE TODAY.

THE NEW FORD ESCAPE
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Wayne Copestake is well
known as a plumber in New 
Plymouth, but he’s taken the 
plunge to become GJ Gardner’s 
newest new home consultant.

It was a move he wanted to make
after doing the plumbing work for
GJ Gardner for 12 years.

“I’m a third-generation plumber, 
and I’ve been a qualified plumber 
for 25 years, the last 12 of those
in my own business,’’ he says.

But as his business grew, Wayne missed the personal contact 
with clients.

“When I started off as a plumber I had plenty of customer and
people interaction, as I’d go around doing the various jobs,
spending plenty of one-on-one time with clients.

“But when the business grew it got to the point where I was 
effectively the manager operating from an office, directing the 
staff. I really missed that contact with clients and that’s what
my role as a new homes consultant at GJ Gardner is all about.’’

He says his previous work experience holds him in good stead.

“As a plumber I’d start working on a new house under the floor, 
so I was the first one in, and then the last one back in the
house doing the fit-off.

“So I had the benefit of being involved the whole way and 
I knew the quality of the product and the finish GJ Gardner
offers.’’

Ultimately it was the sheer professionalism of GJ Gardner – and
in particular the Taranaki franchise - that encouraged Wayne to 
make the change.

Recently, the ownership of the Taranaki franchise changed, 
and Rod Roebuck and Ben Hawke joined husband-and-wife 
team Cheryl and Rocky Hawke as directors.

“Rod and I worked together some years ago when he was a
joiner and it was through him that I originally got involved with
GJ Gardner.

“So when the opportunity came along to join the sales team 
(he is one of five), I didn’t hesitate. Because I knew the team 
so well, it was an easy transition.’’

Wayne says he loves his new role,

“I really get to know my clients and walk them through the 
whole journey – and beyond.’’

Wayne acknowledges it can be quite daunting for people who 
don’t know anything about building their new home. 

“Many people want a fixed cost, and fixed time, they don’t 
want to go to the trouble of finding an architect and a builder.

“We can offer the lot and know that the clients are getting 
quality all the way through.’’

“As I said before I’m with them throughout the whole journey. 
We design a house to suit our clients.

“We don’t only offer set plans. We get to know our clients and 
find out their needs and wants and their budget.

“We offer a particular design for that client. Their wishes for more 
space outside, the cladding, windows, it doesn’t matter. Any wish 
can be incorporated by a design team we work closely with.‘’

Best of all, Wayne can incorporate those special features in a 
couple of days and put together a 3-D virtual tour so they can 
see exactly what it would look like.

Naturally all GJ Gardner homes are competitively priced and 
there are no surprises at the end of the build.

Before handover, the final checking off is meticulous,’’ he says.

“Everything has to be just right. People are often time poor 
these days and I co-ordinate the whole project for them.

“That way, my clients can continue their lives as normal while 
their new home is being built, instead of it consuming them.’’
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After last year’s Womad, festival attendees rated the Shell 
NZ Zero Waste programme as No 2, after the music. Once 
again, Shell NZ is supporting the programme for the March 
17 to 19 event in New Plymouth’s Pukekura Park.

Not only did the festival goers love the Zero Waste programme, 
it was also highly successful. Figures from the 2016 event show 
that 81 per cent of waste was recycled or turned into compost.

All up, waste from the festival and campground totalled 25,040 
kilograms, but 20,320 kg of that was diverted from landfill. In
2015, the Zero Waste crew diverted 19,804 kg of waste from 
landfill.

Now the Zero Waste theme is spreading to a Shell community 
lunch at Womad and into Shell NZ’s New Plymouth offices for a
Love Food/Hate Waste week before the annual festival.

Kylie Reeves, Shell’s social investment manager, says the
company aims for Goal Zero – no harm to people, protecting 
the environment and minimising the impact on communities.

When the opportunity to get behind the waste programme 
came up in 2008, Shell was happy to support it because it was 
in keeping with the company’s Goal Zero aspiration. 

“We believed our involvement in the programme would make a 
difference to the environment and the community,” Kylie says.

Over a hundred thousand kilos of rubbish have been recycled
since 2008 and the percentage of rubbish going to the tip 
reduces every year. 

“We have always involved our staff in the programme and have 
tried to make it fun,” she says.

“We’re shaking it up a bit this year with our Zero Waste lunch 
and Love Food/Hate Waste office campaign which, as well as
being a great way to eat, is about encouraging people to think
about the choices we make every day and how small changes 
can make a massive difference,” Kylie says.

The Zero Waste lunch will be based around using as many parts 
as possible from an animal and will feature fruit and vegetables 
sourced locally.

At Shell NZ’s New Plymouth office, the Love Food/Hate Waste
idea has been embraced by the staff Connected team, which is
made up of diverse people from across the company who work
together on local environmental initiatives.

Connected members Louise Jackson and Katherine Halliburton 
chose this campaign to link in with Womad and will be running 
it from March 6 to 10. 

Staff will receive daily emails inspiring them to think about 
different ways to use food, not waste it. There will be tips like 
setting up an “eat me first” basket in the fridge. 

By Virginia Winder

EMBRACING WOMAD’S 
ZERO WASTE CULTURE
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Another hint is to peel bananas and put them in the freezer 
ready for smoothies. There will also be recipes and ideas on 
how to use leftovers, like making doner kebabs from the roast 
you had the day before.

“On the last day we are doing a shared lunch using leftovers
only,” Louise says.

Katherine says the Connected team runs events and campaigns 
that involve the health, safety and environmental values of
Shell NZ. “It’s about creating a culture in the company and 
thinking of events that do that.

“It’s about getting everyone involved,” she says. “The idea of
having programmes like this is engaging people to take on 
these as personal values. It’s a really nice opportunity to share
things with families and communities.”

Both Katherine and Louise say the Love Food/Hate Waste 
week will complement what the external relations team is 
doing at Womad with the Zero Waste programme.

Womad event director Emere Wano says the festival is
dedicated to cutting down on refuse.

“Zero Waste is a whole systems approach from our operations
through to our global village food traders to our public,” she 
says.

“Our focus is on improving our approach to waste management
and planning to emphasise waste prevention. Zero Waste is
not a numbers game, it’s a goal.”

Zero Waste co-manager Kim Renshaw from Beyond the Bin
says the Zero Waste programme has a strong foundation that
is improved upon every year and the volunteers that give their
time to the programme have been a big part of its success.

Last year 150 people put up their hands to help and there will
be even more this year. “It’s the biggest team at Womad by a
long shot.

“We have more than doubled the volunteer team, which means 
we can hand-sort the waste.”

The helpers, many of whom are return volunteers, are 
dedicated to the programme. Some even do a shift that goes
right through to the wee hours of the Monday morning. “I
remember being there at 2 in the morning and having these 
amazing conversations.”

Kim says the Beyond the Bin team loves working at the festival.
“All the attendees are in such a great mood when they are at
Womad.”

During the Love Food/Hate Waste week, Katherine
Halliburton, left, and Louise Jackson want to cut down 
the need to use the organic waste bin at Shell NZ’s New 
Plymouth office.

Photo courtesy of Derrick Richards.
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Programmed Skilled Workforce is Australia and New Zealand’s largest provider of managed labour, labour 
hire and staffing services. We have the scale, strength and experience to bring tangible benefits to your
business. 

We recruit, deploy, manage and maintain a mobile workforce over 15,000 people per day, supporting all industries
across Australia and New Zealand.  We deliver growth through our people, focusing on safety, customer
engagement, industry knowledge, and innovative sourcing strategies.

Our local specialist market sectors include Oil & Gas, Business Support, Product Manufacturing and Transport, 
Logistics and Distribution.

Whether it’s providing a temporary staffing resource, all the way through to a fully-managed workforce, we will find
the optimum solution for you.

Call us today on  06 758 9086
Email: new.plymouth@programmed.co.nz
Visit: www.programmed.co.nz

The power to build your business 

p you grow your business in 2017. BeWWe want to help you grow your business in 2017. Being
mber of the Chamber gives you access to valuable a member of the Chamber gives you access to valuable 

connections in the business community, business peconnections in the business community, business people 
with whom you can share success strategies, common success strategies, common 
challenges and down-to-earth business wisdom. ness w

This year I encourage you to engage directly with other 
Chamber members through our networking and promotional 
events. You may have seen that we have changed the name of 
our monthly BA5 event to Business Connections.

Held the first Tuesday of every month, we see our Business
Connections evening as the perfect platform to not only show 
support for another local business but also strengthen and 
grow your own business contacts. Quality connections with 
other business operators have huge benefits to your business. 
It increases opportunities to grow your client base, it’s a great
(and FREE) form of advertising and building your business 
brand, it gives you first-hand knowledge of other business 
sectors and opens up doors for collaboration and working 
together with like minded individuals.

Business Connections are free events, and we encourage you 
to attend or send someone from your business to represent.
Alternatively if you know of another business operator who 
isn’t part of the Chamber network . . . but should be, contact 
us for a Guest Pass which allows Chamber Members to bring 
a plus one to the Business Connections event.

eady have a great line up of businesses hostingThis year we already have a great line up of businesses hosting
their owntheir own Business Connections are interest evening. If you are interested
in putting your business in the spotlight in 2018, contact the in putting your business in the spotlight in 2018, contact the 
Chamber. We look forward to seeing you the first Tuesday ofChamber. We look forward to seeing you the first Tuesday of
the month!e month!

WE WELCOME THE FOLLOWING NEW MEMBERS!
• Create

• Sheila & Howard Findlay 

• Neville Saunders

• Wayne Co.

• Horowhenua Learning 
Centre

• Access Radio
Taranaki Trust 

• Cook Learn Love

• White Sugaa & Co 

• Parker and Marriner 
Lawyers 

• Gnarley 
Expressive Collections 

• City Care Ltd 

• Pancake Theory 

• Working for Health
Limited

Rebecca Johnson
Membership Development Manager 

As a Chamber we are privileged to have a wide range of 
partners contributing and adding value to our membership. 
Each week in our Monday update you will find informative 
articles and promotions from our partners. 

This year we look forward to more seminars by Govett 
Quilliam that enable us to be well informed on relevant topics
that affect business. 

Implement Ltd has some personal development training 
through both LMA (Leadership Management Australasia) and 
Implement online courses coming up. Look for the discounted
offers for members. 

2015 winners of the Business Excellence Awards, Van Dyck 
Fine Foods Ltd has gone from strength to strength with growth
in export into Asia and new products.

Stephanie Murray Mortgages is our newest partner and hasr and 
already hosted a ‘first home buyer’ evening this year and we this year 
look forward to her monthly informative evenings. See theinformative evening
Monday update for upcoming information on these evenings.ing inf

Thanks to the NICE HotelHo for their hospitality giving twofor their hospitality giving two
member offers; two drinks for price of one, or a platter and member offers; two drinks for price of one, or a platter and 

Rose on the deck. What a nice way to spend a summer evening.
This offer has been extended.

Pepper Construction and TSB Bank have collaborated 
through their partnership to help provide a seamless house
purchase for members, buying a new home from them. 

AGSAFETY now rebranded as ‘sbs’ - Safe Business Solutions,
feature in this edition and outline how they help business.
Having provided the Chamber’s safety policy we have seen 
what a benefit their service is. See them for your complimentary
one-hour safety audit for Chamber members.

Maura Young
Partnership Development Manager

THE BEST WAY TO CONNECT IS FACE TO FACEHE BEST WAY TO CONNECT IS FACE TO FA

PARTNERS UPDATE
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>>NEW PLYMOUTH   p.06 758 3247  e.info@graphix.co.nzGraphic Design and full in-house Printing Service

>>HAWERA   p.06 278 9199  e.hawera@graphix.co.nz

www.designg
WEBSITES // GR

EVENTS CAL

SAM BENNETT
Celebrant

p:   
m:  
e:   
w:   

Funerals | Weddings | Master of Ceremonies 
Auctioneering | Special Occasions

06 753 3763
027 751 5100
contact@fullcirclecelebrant.co.nz
fullcirclecelebrant.co.nz

MARCH APR
1 17 St Patrick’s Day

WOMAD 1

2 18 WOMAD 2

3 19 WOMAD 3 Business
Connections (BA5)

4 20 4

5 21 5

6 Business
Connections (BA5) 22 6

7 23 Fast Start Free
Workshop 7

8 24 8

9 25 Taranaki Relay for Life 9 Hawera have a go
Triathlon

10 The Big Bike Film Night 26 10

11 27 11

12 XRACE Hawera 28 12

13 29 13

14 30 14 Good Friday

15 31 15

16 16 Easter Day

Move your team ahead with professional 
development options at WITT
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PO Box 8379, New Plymouth Central 
New Plymouth 4342, New Zealand

W:  www.nakicloud.co.nz

M: +64 27 678 3743
E: matthew@nakicloud.co.nz

P: +64 6 927 3044 

Matthew Mileham 
Technical Director

People // Process // Performance

TAKE YOUR BUSINESS TO THE NEXT STEP
06 769 9500 // 0274 536 928

shona@implement.co.nz // implement.co.nz

   
                                             *Other Packages from $350,000

                                      SAUNDERS ARCHITECTS  128 VIVIAN STREET,  NEW PLYMOUTH  PH; 06 759 7430  INFO@SAUNDERSARCHITECTS.CO.NZ

At last an Architect designed home  
on your site for $450K* Total cost  
Move in! 

Traditional Contemporary 

226 St Aubyn Street, New Plymouth 4310

Phone: 06 758 0289  •  Fax: 06 758 0290
sales@byarrangement.co.nz  •  www.byarrangement.co.nz

garage.co.nz
RAPHIC DESIGN

ENDAR 2017

RIL MAY
17 Easter Monday 1 17

18 2
Business
Connections (BA5)

LMA Success
Strategies

18

19 Business Connections 
with Mayor Neil Holdom 3 LMA Leading and 

Managing for Results 19 WITT Graduation Day

20 4 20

21 5 21

22 FMG Young Farmer 
Taranaki/Manawatu 6 Gallagher Chiefs Vs 

Queensland Reds 22

23 7 23

24 8 24

25 ANZAC Day 9 LMA
The Performance Edge 25

26 10 Swan Lake 26

27 Taranaki Chamber 
AGM 11 27

28 12 28

29 13 29

30 14 Mother’s Day 30

15 31

16
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Video
Video is fast becoming the most widely used medium on Social 
Media. People are already consuming larger amounts of video 
content and if you have a look at your Facebook feed, it would 
be hard to deny that the content is becoming increasingly 
video based. It’s proven that video is more attention grabbing 
and makes content easier for the audience to understand and 
retain. Video is becoming so popular that Facebook may even 
turn into an entirely video based experience. 

Live streaming
In addition, you can look forward to more Live Streaming. The 
real-time video is a recent Facebook feature, which allows 
people to view and experience video content from all over the 
world, as it is happening. This gives viewers an even greater 
opportunity to connect and participate with video content. 
Enabling brands to interact and engage even more closely with 
their target audience. 

Interactive content
Buzzfeed has nailed the art of interactive content. Producing 
interactive content can be described as content that isn’t 
scrolled past on Facebook, but taken as a quiz or a poll or 
incited comments by asking for opinions. As Facebook and 
social media marketing grow, creating engaging content 
becomes more difficult and also increasingly more valuable. 
Brands will be looking for more ways to create engaging 
content in 2017.

Influencer
Influencer marketing became popular at the height of 2016 
and it looks to be trending for the coming year as well. A great 
example of the effectiveness of influencer marketing can be 
seen with the rise of the Youtube make-up artist, who, if they 
have a large enough following, will be sent free products to 
test and use online. Social media has been a massive host 
for influencers to show off their favourite brands, and with 
thousands of followers emulating their style and purchases, 
marketers will be looking to find the perfect personality to 
endorse their products in 2017.

Mobile content
One trend that isn’t going away in 2017 is mobile content. More 
people are accessing the Internet from their mobile device, 
and marketers will surely benefit from placing their website 
alongside multiple platforms and considering advertisements 
created specifically for mobile devices. 

Storytelling 
Storytelling is a projected trend this coming year as it allows 
brands to connect a little deeper with their target audiences. 
By storytelling, brands will be showing customers how their 
product fits in with their lives, values and actions. This creates 
a greater sense of connection, by being more personal and 
emotive in order to generate repeated sales and brand loyalty. 
This has longer lasting, more meaningful effect as opposed 
to shouty Harvey-Normanesque ads that strike no chord with 
human experiences. See ‘the Tale of Thomas Burberry’ via 
Youtube for a great example of storytelling.

At TGM we know how important it is to create meaningful content for your business. 
And as your local brand and marketing experts we thought we’d share some of our 
insights. Now’s the perfect time to grab a cuppa and read up on the projected marketing 
and brand trends for 2017.

tgmcreative.co.nz
P:  (06) 759 8957  |  (0800) 846 337   

A: 68 Vivian Street, PO Box 8376, New Plymouth 4342 | 60 Nelson Street, PO Box 9, Hawera 4640

As this is our first publication of the year I would like As this is our first publication of the year I would like 
to take this opportunity to wish everyone belated wish everyone belated 
compliments of the season as we look forward to another we look forward to another
busy year.

The first major event on the calendar is the TSB Bank Top Shop
which will be launched in April and will be held in the Hawera
and New Plymouth local TSB Bank branches.

The format will vary from previous years, it will now consist 
of one nomination form which can be completed online or by 
hard copy. Forms will be available from all CBD retailers and
any TSB Bank branch. The top 10 shops in each category will 
be publicly announced and then mystery-shopped and judged
over several weeks.

It is with great sadness that I submit this, my final article in
the Taranaki Business Review as I have given notice of my 
retirement as Events Director. My final day was Thursday 16 
February.

g y j y yIt has been a lot of fun and I have thoroughly enjoyed my
10-year tenure at the Chamber and I thank you all for your10-year tenure at the Chamber and I thank you all for your
involvement and friendship during my time here. I look forwardinvolvement and friendship during my time here. I look forward
to catching up with you in the future.he future.

Bob Anderson
Events Director

ANOTHER BUSY YEAR FOR THE CHAMBERNOTHER

In February the CBD was awash 
with red, white and blue as we
celebrated the 10th anniversary 
of Americarna. Our members
decorated their shop windows
and took advantage of the
thousands of people who came
into town on both Friday and 
Saturday nights.

The following day (Sunday), the
Artania cruise ship visited New 

Plymouth. We had various musicians and entertainers on the
streets from the Len Lye Centre through to the Farmers Market
in Currie Street. Many retailers took advantage of the visit and 
the promotion to locals, by opening for the day.

A BARA Membership meeting was held on 13 February and we ruary and
had an enlightening presentation from New Plymouth MemberPlymouth
of Parliament Jonathan Young.

WOMAD is on again on March 17-19 this year. On Saturday March 17-19 this year. On Saturday 
March 18 we are having a Boulevard morning in the CBD. Onceg a Boulevard morning in the CBD. Once

again, shops are being encouraged to decorate their windows 
and have table specials outside and we will also arrange street
entertainment.

We welcome our new BARA member – HLC. Thanks for
contributing and supporting a vibrant CBD!

If you are passionate about the city you live in and have a genuine 
interest in keeping the CBD alive, then we want you to be part
of an organisation that has the same philosophy, passion and
drive. Please contact me to discuss BARA membership.

Michelle Brennan
BARA Coordinator

PLENTY GOING ON WITH BARA
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Taranaki Chamber of Commerce

Key Events 2017
These Taranaki Chamber of Commerce events have been 
carefully developed and have proven success in enabling high 
value business contacts.

TARANAKI CHAMBER ANNUAL GENERAL MEETING
Thursday 27th April 2017 

MEMBERS SHOWCASE
Wednesday 9th August 2017

YOUNG ENTERPRISE SCHEME AWARDS EVENING
Thursday 19th October 2017 

TSB BANK BUSINESS EXCELLENCE AWARDS
Saturday 28th October 2017
www.taranakibusinessawards.co.nz

BUSINESS CONNECTIONS (BA5)
1st Tuesday of every month 

NETWORK OF TRADES (NOT’s)
Held monthly, alternating between North/South Taranaki 

Let’s do better 
business, together.  

0800 Chamber
(0800 24 26 23) 

For no-cost business support call us today on

“Entering the Business Excellence Awards this year was 
a valuable experience for our team to celebrate what 
we’ve achieved as a global organisation operating 
out of Taranaki. We found the entry process to be 
straightforward and the conversational-style of the 
judging sessions provided a relaxed setting for us to 
share our story. The awards evening was definitely a 
highlight of the journey, and having the full team on 
stage to accept the Supreme Business Award was a 
proud moment. We’ve received incredible support 
from the business community in response to the 
awards and have seen an increase in locals interested 
in international volunteer opportunities. We would 
certainly encourage other Taranaki businesses to get 
involved next year as a way to recognise the hard work 
of your team, while obtaining valuable feedback for 
ongoing business development.“

International Volunteer Headquarters

Winner of the TSB Bank Chamber of Commerce 
Supreme Business Excellence Award 2016

www.taranakichamber.co.nz

Q: How can organisations 
make sure their people reach 
their full potential? 

1.  By planning for it.
• Think about the challenges you 

have ahead. How much better 
would your organisation be if 
people had better skills or attributes
to deal with these challenges?

• Know what you want to achieve: 
plan and set agreed goals from the
training.

• Discuss your goal with the trainee 
prior to training: they need to know 
why you have selected this training
and what your expectations are.

• Discuss your goal with the training 
provider – ensure the course is
designed to meet these goals.

• Ask for a report from the trainee 
when they return: create an
expectation of “things I will do
diff erently” as a result of the course.

• Review ongoing learning and 
achievement of outcomes at regular 
intervals: remind the trainee about
what they have learnt, provide
opportunities to apply learning and
new habits will develop.

2.  Take time with new Staff 
When you recruit a new person, how 
much thought do you give to the
orientation process?  

The overview of how things work, 
where things are and basic health
and safety issues can be covered on
day one but more comprehensive
programmes are important. 

Part of being a good manager or business owner is the 
responsibility for the continuous development of people in the 
skills and attributes needed to do their job well, now and into 
the future. Like any investment, there needs to be a good return.

Making change work 
with Training

Get in touch – Shona Glentworth
06 769 9500 // 0274 536 928 // shona@implement.co.nz

implement.co.nz // implementonline.co.nz

The following is a minimum of what 
should be included:
• Time spent with all key people to

understand expectations, routine
and personalities.

• Information about the history,
values and strategies of the
organisation.

• Communication processes, how 
they work and what outcomes are
expected.

• Policy and procedures, no-go areas.
• Compliance requirements.

3.  Invest in soft skills
Investing in soft skills does return
an investment to an organisation, 
resulting in better customer 
service, better decision-making, 
less interpersonal confl ict, clearer 
communication, higher staff  
engagement, better teamwork and 
effi  ciency.

Soft skills help people to do their job
better.

4.  Measure the return on 
investment 

How can you measure a return on
your training dollar? Here are a few 
examples that may apply to your 
organisation.
• Overall profi t from increased sales, 

effi  cient use of time, less rework,
increased customer satisfaction.

• Survey customer satisfaction.
• Survey staff  satisfaction/ staff  

engagement.
• Reduced cost of recruitment-

reduced turnover.
• Internal succession/promotion.

Solutions from Implement
What do you want your training
to achieve? Implement has many 
training options for you and your team.

“What if 
you don’t 
and they 

stay?”

“What if we 
train them 
and they 
leave?”

eoplePeop  // Process // Performance

UNLOCK THE POTENTIAL OF KEY STAFF
The LMA Programme “THE PERFORMANCE

EDGE” is perfect for staff  you have 
grand plans for.

1

NEW MANAGER OR SUPERVISOR
The LMA Programme “SUCCESS STRATEGIES

FOR TEAM LEADERS AND SUPERVISORS”
(SSTLS for short) covers all the key people skills

that managers and
supervisors need.

2

CREATE A STRONGER TEAM
Five Behaviours of 

cohesive teams is a
DiSC based evaluation

tool and series of 
workshops to help
your team grow.

OR Personalised
workshops to address 

the issues you have 
identifi ed. We can
work with you to 

your timeframe and
budget.

3

DEVELOP STRONG LEADERS
The LMA Programme LEADING FOR RESULTS

is for senior managers to build
on their leadership skills.

4

LEARNING WITH LIMITED TIME & MONEY
A combination of implement on-line programmes

and your own discussions and workshops 
– a cost eff ective in-house solution.

5

BETTER PROCESSES FOR NEW STAFF
Review your orientation programme and develop

customised on-line training.

6
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Tina Strachan Travel Broker

 
HEALTH  I  SAFETY  I  HR 

Safe Business Solutions Limited (formerly Agsafety Limited) is a specialist Health & Safety (H&S) and Human 
Resources (HR) Consultancy that assists both small to medium and larger corporate businesses evaluate their 
industry-specific health and safety requirements, manage their employer obligations and ensure compliance 
with straight forward risk management solutions. We work with businesses to ensure their staff are safe at work, 
H&S and HR systems are robust and risk solutions are practical and tailored to individual business requirements.

We have offices located in New Plymouth and Christchurch offering H&S and HR services NZ-wide. Our specialist 
team offers advice, guidance and proven systems which are affordable and will meet your business’ compliance 
obligations.

Safe Business Solutions Limited offer Chamber of Commerce members a FREE one hour Health & Safety
and/or Human Resources appraisal on your business. Our advisors will complete an on-site audit of
your existing systems and practices covering staff engagement, employment agreements, policies, your 
hazards and how you manage risk at your workplace. Give us a no obligation call now to arrange the
FREE appraisal for your business, and discuss your specific requirements on freephone 0508 424 723.

17
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* T h e 
integration 
test: is the work performed
integral to the business, and is the person 
effectively part of the business operations?

If you’re unsure what the employment status is, ask yourself 
who has the control?

When you are on a contract, you are engaged for a specific 
period of time. You provide your own equipment, choose when 
to do the work, and are responsible for getting the work done.

If the boss starts telling you when to start, what to wear and 
what gear to use, you’re an employee.

Getting the relationship wrong creates issues for both parties. 
Employees are entitled to automatically receive ACC cover 
and loss of income compensation while contractors. If the 
relationship is deemed to be an employment relationship, the 
employer will be liable for outstanding PAYE and holiday pay, 
as well as the IRD’s late payment penalties and interest. 

When it comes to termination, a contractor can be terminated 
subject to the terms of his or her contract. An employee can 
only be terminated if correct employment law procedures are
followed.

Dion Herlihy
CA Director

Differentiating 
between employees and 
the self-employed can be challenging. 
There is no clear test to follow, and 
if it’s wrong, the consequences can 
include outstanding taxes, penalties, 
and an unhappy relationship 
between the business owner and 
employee or contractor. 

determining whether a person is
employee or contractor, the legal 

t looks at the “real nature” of the 
onship between the parties, and will 
der all relevant factors, including 
ntentions. A written agreement
not define the relationship as 
ctor or employment. It is simply 
or that the courts will take into
eration. 

actors taken into account include;

e control test: what degree of
trol does the business owner have 

over the employee/ contractor? The more 
control, the more likely the person is an employee

*The economic reality test: is the person in business on their 
own account? Do they have to pay their own expenses or buy 
assets? What degree of financial risk do they face?
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ARE YOUR WORKERS EMPLOYEES  
OR CONTRACTORS?

Do you know any tradies who have not heard about the 
Network of Trades event that we host every second 
Tuesday, alternately in north and south Taranaki? 

If so, bring a tradie along and go in a draw to win.

Busing Russell partner with Chamber in these events. Each 
time we look forward to hearing relevant advice that adds 
value and develops growth in this sector. Combined with this 
there are huge networking opportunities and time to share 
experiences and advice.

A successful February meeting held at Pepper Construction 
– North Taranaki showcased more of their unique pocket
neighbourhood housing and their ‘He shed – She shed’ business. 

Our first in South Taranaki this year is in March at Norwood 
Farm Machinery Centre (Mark Sanger) in Hawera. In April it is 

back in New Plymouth to see what’s the latest with Steve Scott 
and Rivet.

Come along and join us, you’ll be glad you did.

Maura Young
Partnership Development Manager

LOOKING FOR TRADI

ehow it just won’t be the same without Bob Anderson Somehow it just won’t be the same without Bob Anderson 
at the Taranaki Chamber of Commerce.at the Taranaki Chamber of Commerce.

After 10 years at the chamber, in recent years as the events in recent years as the event
manager, and before that as the membership manager, he 
decided it was time to retire and take life a bit easier.

Bob finished up on February 16, but there were plenty of
tributes for him in the final week. At a small function at the
Nice Hotel, Chamber CEO Richard Williams praised Bob’s
energy and passion for the job, as well as his ability to work 
within budget, while still delivering top quality events.

But perhaps the most telling assessment of Bob’s standing in the 
business community came from TSB Bank CEO Kevin Murphy.

As the principal sponsor of the Chamber the team at the TSB
Bank have worked closely with Bob , which Kevin acknowledged.

“Bob’s a brand all in himself,’’ he said. “When you think the
Chamber, you think Bob.’’

Many would agree with that.

Bob is a modest man, and was clearly uncomfortable being in 
the spotlight. He did however find time to recall a few highlights 
and insights from the last decade.

How did you come to work at the Chamber? “I started here?
in 2007, after spending 40 years in the motor industry. I’d sold 
my business and was a bit concerned about having to work 
for someone else after being my own boss for so long. John
Rae (then Chamber board chairman) approached me about 
Americarna. The Chamber actually became the owner of the 
event, so I worked six months of the year on Americarna and
six months in a membership role. After two years Americarna 
was sold back to John and I became a fulltime role at the
Chamber doing membership and sponsorship.

When did you become in charge of events? It was 2009 and ?
there were some staff changes. They saw fit to create the role
of events director and that’s what I’ve been doing since then 
(apart from a three-month break).

What events do you run? The TSB Bank Business Excellence 
awards, the TSB Top Shop Awards, the Golf Day, the Members’ 
Showcase, we had a Race Day and the LEAD event in 
association with primary schools.

What’sWhat’s been the best part about your job? variationThe variation, and 
the opportunity to meet so many business people. I was alwaysthe opportunity to meet so many business people. I was always
meeting new people which I really enjoyed.meeting new people which I really enjoyed.

And the worst? I’m not sure there were too many badre there were too many bad
things. Possibly the pressure I used to be put under at times,
particularly around the business awards. Until that’s over I 
could never relax, but that’s not all bad either. Expectations
were quite high and so were mine. 

What are the main changes you’ve noticed at the Chamber 
in your time? The growth of the Chamber. Staff numbers
have had to increase accordingly. When I started there was a
general manager and three staff, now we have a CEO and nine
staff – some part-time. But the Chamber is stronger in so many
ways and the combined talents of the staff are exceptional and
the leadership is great. Plus I have to say the TSB Bank is a
perfect fit for the Chamber.

What message would you give the members? Use what
the Chamber has to offer. It offers an incredible number of
opportunities. It’s like joining a gym and then not going, so you
blame the gym for not being fit. Use what the Chamber’s got
and you’ll get the benefits.

Why are you retiring? The timing’s good for me, while I’m ?
reasonably fit and healthy. I want to spend more time with my
family and pursuing my sporting interests, especially classic cars
and hot rods. The Americarna connection will stay. My partner
Jeanette and I are keen to travel more as well. We’ve spent a bit of
time in Asia, particularly Phuket and Bali, which we enjoy.

Your favourite tipple? Export Gold beer, Merlot red wine and?
Jim Beam with coke. Not altogether. I don’t have many vices 
these days. 

Favourite Food? Asian and Indian food. Jeanette does a really
mean curry from scratch.

Your family? I have two daughters and two grandchildren. They
live quite close to us, within pushbike distance so we spend a
bit of time together on the coastal walkway. I’ve done a lot of
athletics and running in my early days as well as a fair bit of
gym work, so i like to stay fit and healthy.

What’s left to do on your bucket list? I’d like to go to Dubai. ?
I also want to find out more about my heritage. My Mum and 
Jeanette’s parents were Scottish, so we definitely intend to find
out more about our ancestry. 

IT JUST WON’T BE THE SAME!IT JUST WON’T BE THE SAME!
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